CASE STUDY

How CARET Legal’s SEOQ
Exploded Post-Redesign

(More than Once!)




Launching with a
Sound SEO Strategy

Background:

CARET Legal is a legal practice management software Th f e o
provider looking to grow their brand through increasing € pl‘OO 1sm
organic traffic. the numbers:

You may have heard the horror stories about how rebrands
can result in big SEO losses. This story is different. Learn how
doing a rebrand the RIGHT way can lead to huge gains in
organic traffic.

The challenge: Impressions in Search Console
4/19/23 — 1/3/24

AbacusNext, a long-time client of WebMechanix, announced a
big transition at the beginning of 2023. They were rebranding
to CARET. They were also combining their two legal practice
management platforms into a new product, with a new brand
name (CARET Legal)... and a new website, too.

They specifically needed help combining the content from their
existing sites into the new site, without hurting SEO, and while Clicks from Search Console
growing the organic presence of the new brand. 4/19/23 — 1/3/24

There were different objectives for the 2 existing sites: Amicus
Attorney and Zola Suite. The client wanted to keep Amicus
Attorney to service legacy customers, but still pass the SEO
value to the new CARET Legal site. On the other hand, Zola
Suite was to be completely absorbed into the new CARET
Legal site. Organic Website Sessions
5/1/23 — 1/3/24*

*They did not configure GA4 until 4/30/23




The solution:

To navigate the complex process of merging two existing sites into a new one, WebMechanix
initiated a comprehensive audit of both Amicus Attorney and Zola Suite. The goal was to
identify core content that would be valuable to retain in the new CARET Legal site. This process
involved meticulous mapping of the new site’s core content, ensuring that target keywords were
incorporated and the valuable SEO-rich content from the old sites was integrated effectively.

The team at WebMechanix worked in close collaboration with the redesign and branding agency
to optimize the content as it was being written. This step was crucial to ensure that the SEO value
was not compromised during the rebranding and redesigning process. If this collaboration hadn’t
taken place, the process would have been based solely on the original recommendations from the
redesign/rebranding company, putting SEO performance of the new site at risk.

In addition to the core content, the team cherry-picked blogs from both old sites to move over
to the new CARET Legal site. This provided a rich repository of existing content that was already
optimized for SEO, helping to boost the organic presence of the new brand from the get-go. This
effort was coupled with a redirect strategy.

WebMechanix also recommended the creation of at least five new pieces of content each month.
By the summer, CARET wanted to ratchet up the volume & WebMechanix doubled to ten new
pieces of SEO-optimized content per month.

Throughout the entire process, the team at WebMechanix maintained a keen focus on the
continuous optimization of content. This ensured that the site’s SEO performance was constantly

monitored and adjusted, keeping it aligned with the evolving SEO landscape.




The result:

The strategic approach to the rebranding process yielded impressive results. A month after the soft
launch at the end of March, the new CARET Legal site saw a significant increase in organic traffic,
with impressions up 96% and clicks up 70%.

The hard launch brought further success. Just a week after the hard launch, impressions had risen
by an additional 113%, and clicks had increased by 31%. This upward trend continued over the
following months. Approximately three months after the hard launch, impressions had grown by a
further 31%, and clicks had skyrocketed by 113%.

The decision to double new content production also proved fruitful. This strategy led to a 48%

increase in impressions, a 60% increase in clicks, and a 47% increase in sessions.




The bottom line

This case study highlights the importance of
a well-planned and executed SEO strategy
during a rebrand. SEO takes time and con-
tent remains a crucial factor in driving organic
traffic.

The process of planning and auditing content
before a redesign is critical in maintaining
and enhancing SEO value. Moreover, regular
optimizations cannot be overlooked. They
are essential in keeping the site’s SEO perfor-

mance aligned with the ever-evolving digital
landscape.

These lessons underscore the importance of
a strategic approach to SEO during a rebrand,
ensuring that organic presence is not only
maintained but also significantly enhanced.
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We’ve had multiple instances where team members have said “Wow, we’ve
never seen that much progress accomplished in such a short amount of time.”
James and Lisa agreed they’d never seen it either! They both shared our results

in our company-wide town hall 2 weeks ago and we received so many comments
from team members saying they were so thrilled to hear about the momentum
and progress we’ve made. So, THANK YOU so much for all the hard work! We
appreciate you all, and your partnership, so much.

Sarah Gardiner
Marketing Manager @ CARET

What about you?

Evolving your brand & want your SEO to come
along for the ride? Want an approach to SaaS
SEO that actually delivers result?

We can help! Grab a call with one of our SEO

1.888.932.6861

8621 Robert Fulton Drive, Suite 110
Columbia, MD 21046

experts here. If we’re a good fit, we can provide win@webmechanix.com | contact form

a free SEO audit to show you exactly where your
biggest levers are for organic growth.



https://info.webmechanix.com/meet/sales-discovery-call
https://info.webmechanix.com/meet/sales-discovery-call
mailto:win%40webmechanix.com?subject=
https://www.webmechanix.com/contact/

